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Media and Telecommunications Economics

Common Carrier  

Elements of Market Structure

  
Seller Concentration



Monopoly



Oligopoly



Pure competition

  
Product Differentiation

  
Barriers to Entry



Absolute cost barriers



Established leaders



Scale economy barriers

  
Buyer Concentration

  
Demand Growth
Exchange Efficiencies
Long Tail Theory, explanation and purpose

Media Organizations,

Microeconomics
Micromarketing, principle of

Monopoly (and natural monopoly)
Supply and Pricing, three factors that can affect supply

 A change in technology or method of production

   
 The methods of product distribution


 The availability of good substitutes
Telecommunications, definition

Walt Disney Corporation (Case Study), vertical integration
BROADCAST TELEVISION

Audience Research


Ratings, the purpose of, reasons for


The Nielsen Company
Broadcast advertising

          
National, Spot, Local

Broadcast Industry Structure



Advertisers


Independent television stations


Network affiliates


Program distributors


Public broadcasting


Corporation for Public Broadcasting

Television networks, major and minor

Broadcast Program Strategies


Audience flow


Compatibility principle

Counter-programming

Habit formation

Seeding
Demassification of Media and Entertainment, principle of 

Demographics

Digital Video Recorders, significance of, impact on scheduling

Fox Television Case Study

Media Mix, principle of

Network Clearance, principle of

Syndication, business rationale for


Made-for-television, first run


Off network

Cable Television

Branding, principle of, reasons for

Broadband Communication, principle of

Cable Networking, principle of
Cable Television Influence – how has it changed the television landscape

Cable Television Network


Tree and branch network architecture, Hybrid fiber-coax system 

Cable Television Programming and Enhanced Services


Basic cable versus pay cable

          Cable telephony


High-definition television


High-speed Internet access, cable modems

          Television tier structure

          Video-on-demand (Pay-per-view)
Churn, principle of, causes of
Cord cutting, definition of, reasons for
Customer service, examples of, significance of

Franchise agreement, purpose for, renewal process
HBO (Case Study)

Industry Structure: Two Major Players


Cable television operator, description

          
Cable television programmer, description
Micromarketing and Personalization, principle of 
Multiple system operators (MSO), definition of 
Narrowcasting, principle of
Over-The-Top (OTT) Video streaming Services


How has it affected the broadcast and cable industries

Smart Homes, reasons for, features of
Video streaming 

Discussion Topics

Professionalism


Time Management
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